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MOMOUHIKY NMPE3WNEHTA POCCHUACKOR OENEPALIAY 56
[1.5.POPUKOBY

buBumit npesunext CHA [Ix.KapTep o6patuncsa Kk
Mpesunenty Poccuiickol Penepauum b.H.Ensundy ¢ npenno-
kenvem (nepeson npunaraeTca) npuHATL yyacTue B Tene-

BY3VNOHHOR KamnaHwu, HanpaBneHHon Ha obecneveHune
mexnyHaponHon nognepxkn Konoepenuun 00H no okpyxaiouwen

cpene ¥ pa3sutuo (Puo-ne-Kanewpo, 1-I12 wona 1992 r.).
AHanorvyHble OBDaleHUs HaNpaBfieHsl e PRAY PYKOROAN-
Tenel TocynapcTB W NONUTWYECKUX NeaTenen, BKoYas
M.C.lop6GayeBa v 3.A.llesappHanse. lpennonareaeTcs
CO308HUE Cepvit TPURUATUMUHYTHLIX MHTEPBbLI MO NpoGnemam
OKPYMaoUeR cpems U pasBUTuR, KOTOple O6YyAyT TpaHcau-
POBATLCA 110 KaHanaMm aMepukaHcKod TenexkoMnaHwn
@Cv-3n-3n".

Mo muennio MO, yuactue lpeswgeHTa Poccuiickon
Denepaunu B 3TOM axkuwy, OPraHU3yemoi GuiBlUM NPesun-
neHtom CHIA, Bpso nu UenecoobpasHo, OCOGEHHO C YUYETOM
TOT0, YTO BCA NPOrpaMMa KaMnaHum CTPOWTCS NPAMO-
NVHENHO NPONaraHauCTCKU U PEKNamMMpyeT fnpexne Bcero
#HUUMaTYBY Boarnasnsemoro . KapTepom uccnenosaTenb-

CKOTO ueHTpa.
c:;;(}/

“ 77" mapta 1992 rona
Q%Eily5i9ﬁgzé3/4677—/ZfL

W A8SY
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epepaHo GaKCUMUNBHOW CBASLID llepeson ¢ aHrsulickoro J’?
#3 MoconvcTBa Poccun B BawunrToue

Joxuvn Kaprep

16 pexatpsa 1991 ropna

lipesuslenty Bopucy Ensnuay

Mpomry Bac mpuuATs BMECTE €O MHO# ydacTHe B eJHHCTBEHHOU B CBOEM
POAE THOGANBHON TENCBU3IHOWHON KaMNAHWK, Upecieflylouel 1efb ¢ oMUl
MEHJIYHAPOJIHBK YCUNHI YRPETHUTL JIyXx coTpyAuuvecrtsa Ha Kougepeuijuu
Oprauusaiuu O6befuHeHuHbx Hai(uit no okpywawme#d cpejie ¥ PasBUTHUIO
(IOHCFJ1) B Puo-pe-Kaueitpo 8 mone 1992 rosa.

[naBuyM 3JEMEHTOM 3TO KaMIaHWM CTAHET UK MpoNaraKguCTCKKX
TENEeBU3NOHHMX Depejjad, KOTOpele GYRYT TPAHCAUPOBATHCH MO BCEMYy MHPY
TenexkoMnaHueH CU-3H-3H B TEYeHUE HHHeMHeH 3WMH K BECHH. Biajjeneif
xoMmanur Cu-3H-»dH T3 TepHep BENUKOAYMHO NPeJOCTARUN dUPHOE BPEMA,
W MH HPOBeZeM COBMECTHYI MPOMATAHUCTCKYI AKUKIO B WEJAX MO PRKE
HOBOrO TJIOBANBHOTO COTPYRHHHYECTBA JJiA penicHUA Haubosiee OCTPHIX
MHPOBHIX NMPOGAEM B OGNACTH OKpYRaomMeH CPeill U Pa3BUTHA.

OcHOBOft 1A NPOBEJIGHUA HTOW KAMMAHUM NOCAYRHN TPU3HE, C KOTOPLM
f BHCTYNH HA aMePHKAHO-ANOHCKON KOHPEPEHIMM N0 OKPYRaoUed cpene B
ropojie Atnante yetoM 1991 rojta. Ha 3TOT UPH3LIB OTKAMKHYJHCSH
CnobanbHan nporpamma “2000% leTp; KapTepa, a Takke npejicTaBuTeNd
TexroNorHYeCKOro UHCTHTYTA wraTa Jpxopfikus, SANoHCKOR opraHusanuu
BHEmHEeH TOProBNu W KomMmaHwd CH-3H-3H, paspaboTaBmue JaHHBIA UK

nepesay.
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2.

/lng ycnensoro npoBesleHHA 3TOM KaMNaHMM KaM Hy&Ha Bama MoMons.
fpojrocepst ¥ # efiuHLi BO MHEHHKH, 4YTO JIA UPHAHUA GONLUIErO BECA 3THM
nepefla4aM B HUX HEOOXO/IWMO OTPAa3HThL Bamy TOUKy 3PEeHMHA [0 yKa3aHHLM
opobnemam. fl rafielock, UTO B cOrNACUTECH JlaTh KOPOTKOE WHTEDPBHIO ~
He Sonee 30 MHHYT, - KOTOPOe OYfieT BKJKYEHO B 3TY NPONAraHHCTCKYIO
kamnauuo. [lokanmy#cTa, N0 BO3MOKHOCTH CKOpee JlafiTe OTBET Ha 3TO
npeyflokeHHe, 3ANOCNHUB TpHNiaraeMuit ¢OpPMyNsp H HanpaBUB €ro B
Texnonoruueckuit MKCTHTYT mraTa JIKODAXKA Ha MMA r-Ha Bappu Yokepa.
Ecnn Bam TpeGyeTcs JONONHUTENbHAS HHpopMayus, Be MOReTe CBA3ATHCA C
Bappu HemocCpeAcTBEHHO No Tenepony 404-853-0870 unu o
Tenepakcy 404-853-9187. Jna CBOEBPEMEHHOTO OCYMECTBIACHHA 3TOrO
TpoeKTa HaM HeOo6XO/{HMO B AHBApPE - Havalle $eBPANA CHATH HA IUIEHKY
Bawe unTepebl B TOM MecTe, KOTopoe Bil BebepeTe.

fl ysepeH, 4TO BMECTE Mb MOXEM 3HAYHTENBHO YIIYGHTL TOHHMaHHE -
HU3HEHHO BaXHLIX NMPOGNEM OKPYXamueHl Cpejii H PasBUTHA, C TeM UTOBH
oKasaTh NMO3UTUBHOE BO3jeficTBue Ha WOHCF/ u nocsefyouue MepoONpHATHA.

Hcxpenue Bam,

Joxummu Kaprep

Ero [lpesocxojiutenbcTy
Bopucy Enbuuiy
Mpeswufeuty Poccuu

fMlepenen: pza(j((/ W

/
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NMMY CARTER

16 December 1991

To President Boris Yeltsin

please join me in a unigue”global television campaign to generate
intarnat. 1 support for a cooperative spirit at the United
Nations Qo erence on Environment and Development (UNCED) in Rio de
Janeirc .ext June.

The :enterpiece of the campaign will be a geries of television
adver tisenents broadoast around the world by CNN this winter and
spring. CKN owner Ted Turner has¢generously—d9nated the broadcast
time, and we will launch a concur¥zent public relations erfort to
create support for a new global purtwmership ko pamelve tha vovld/e
cricica. nvironmantal and development problems.

ine -o. 15 of this campaign was a challenge I presented to a U.3.~
~apan environmental conference in Atlanta last summey. The Carter
center’s Global 2000 progranm, along with representatives Irom the
Georaia Institute of Technology, the Japan External Trade
organization, and CNN have all rasponded to that challenge by
daveloping this series of ads. .

. zake this campaign a success, we need your help. The producers
« [ agree that it is important to include your perspective on
,sa iseues tc make the ads credible. I hope you will agree to a
srt interviews-no more that 30 minutes--to be included in the ad
campaign. Piease respond by f£illing out the ittached form and
returning 1% to Mr. Barry Walker at Georg: Tech as ©oon as
possahls If you need more information, yo. can réacih Barry
Hire. 1. at 404~853-0870 or by fax at 404-853-9187. In order to
conp «his project on time, we need to f£ilm your interviek xuu
the juzation of your chelce in January or early February.

I feel certain that, together, we can significantly raise the
awareness of vital environmental and development issues in time to
have & positive impact on UNCED and beyond.

. Sincerely,

/,'_—-—ﬂ“"“'_

Z

fiis Excellency /&M‘7 “r /éc-~

_Boris Yeltsin

President of Russia

IR A
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SUMMARY: EARTH SUMMIT GLOBAL TELEVISION CAMPAIGN ON CNN

The Earth Summit Global Television campaign will use the worldwide
reach of CNN International to deliver a positive message of international
cooperation, technology transfer and wise and just natural resource
management, especially of rainforests, to the potential delegates to the
United Nations Conference on Environment and Development (UNCED). The
campaign calls for a series of between 7 and 10 advertorials (editorial
commercials) of up to 60 seconds in length, with Jimmy Carter and other
world leaders calling for serious consideration of the concept that pasitive
international cooperation is the key to both successful environmental
proteciion and development. The advertorials will focus on cooperation in
the fields of technology transfer, foreign aid, and resource management.

Each will address one of these key points:

* The solutions to the world’s most challenging environment and
development problems will benefit cvery nation; environment zad
development are two sides of the same issue. b

* Industriglized nations have a unique opportunity and a responsxbxlxty to
take the lead in solving global environmental problems.

+ With access to the latest and most appropriate replacements for
outmoded and inefficient technologies, nations which face the most
challenging environmental problems can overcome them,

+ Investment in environmentally sound infrastructure for development in
industrializing nations is a good investment for industrialized nations; it
-will produce prosperity for all.

Advertorials will consist of taped statements from world leaders,
interspersed..with visuals that will hold the audience’s attention, The
campaign will begin in February and run through the end of May, when
the Earth Summit opens in Brazil. . The advertorials will be run on CNN
International in conjunction with the “Save the Earth Campaign™ being
launched next year. It will also be seen on news programs in the U. S.

The campaign is co-sponsored by: |

* The Georgia Institute of Technology

+ The Carter Center and the Global 2000 Program of the Carter Center

+ The Global Industrial and Social and Progress Research Institute, Japan
+ The Sierra Club is also considering sponsorship
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QUESTIONS AND ANSWERS ABOUT THE INTERNATIONAL
' ADVERTORIAL CAMPAIGN FOR THE EARTH SUMMIT

WHAT IS THE PURPOSE OF THE CAMPAIGN?

To encourage the delegates to the June 1992 United Nations Conference on
Environment and Development (UNCED - also called “The Earth Summit”),
to seriously consider an agenda that stresses cooperation, technology
transfer, coordinated foreign aid, stimulation the development of
environmental solutions, dc»elopment of environmentally sound
infrastructure in developmg countries, and mutually beneficial protecnon
of resources like rain forests and oceans.

WHAT IS AN ADVERTORIAL?

Literally an editorial on television. . Advertorials advocate a position or
give information on an jssue and may asiz the viewer to do something,
This advertorial campaign is “informational® only-- it will not ask the
viewer to take an immediate action, but to support the UNCED process and,
if the viewer will be attending UNCED, to consider the agenda described in
the advertorials.

WHO ARE THE CAMPAJGN CO-SPONSORS?

The Georgia Institute of Technology, the Carter Center and the Global 2000
Program of the Carter Center, the Global Industrial and Social Progress
Research Institute of Japan (affiliated with MITI). The Sierra Club is
working on the campaign and is considering sponsorship.

‘WHO WILL SEE THE CAMPAIGN?

The campaign will be broadoast on CNN International, which reaches over
120 countries. Some of the advertorials may also be seen in the United
States. The campaign itself will be the object of global news coverage --
this will be the first time global television has been used to inform
influential decision makers who may participate an international forum
like UNCED. The audience for CNN International inchades heads of state
and ministers from virtually every country, staffs of national and
international” organizations and non-governmental organizations, most
embassies and consulates, other news organizations around the world, and
business’ leaders from international corporations,
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WHAT IS CNN’S INVOLVEMENT IN THIS CAMPAIGN?

Ted Turer has donated the advertising time to the campaign €o-sponsors
and staff from the worldwide “Save the Earth Campaign” being launched
next year by Turner Broadeasting. TBS staff are working with the
campaign’s co-sponsors, on the visual elements and editorial elements of
the campaign. The statements of those who appear in the campaign are
not necessarily endorsed by CNN, Turner Broadcasting or any of its
affiliates or sponsors. ’

WHEN WILL IT BE BROADCAST?

We plan to broadcast the first ad in the second week of February, 1992,
and run the campaign through the end of May, 1992. The ads will ran  at
times and frequently enough to engage the attention of government
officials and business leaders around the world.

WHY DO YOU WANT ME IN ONE OF THE ADS?

As a respected world leader, your words carry an extraordinary amount of
authority and influence. Your appearance will also signal that your
country is a leader in humanity’s quest for development that both sustains
the environment for all people and is fair and beneficial to all nations.

HOW WILL YOU TAPE ME -- WHAT WILL HAPPEN?

You will be interviewed for 20-30 minutes on camera in your office or
other location you chose. The interviewers will ask you a list of specific
‘questions on  an aspect of the cnvironment and development themes that
you have previously selected as the topic you want to address (ie.,
technology transfer, cooperation between East and West and North and
South, coordinated foreign aid, etc.). You will answer in your own words
and part of your interview will be used in a final ad, . '

WILL I GET THE QUESTIONS IN ADVANCE?
Yes.. - i

WILL I READ FROM A SCRIPT? .

Not unless you want to. Generally, you can answer the questions in your
own words. We will give you a briefing sheet in advance that indicates the
basic points we wish to stress; the answers and the words are yours.
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WHAT LANGUAGE WILL THE INTERVIEW BE IN? WHAT LANGUAGE WILL
THE AD BE IN?

You may specify that you want to be interviewed in either your native
language or English. We will work with a franslator if necessary., The ads
will be run in English because that is the only language common to most
viewers of CNN International. The translation will be subtitled, not
dubbed, and you and your staff can approve the translation.

WHO WILL SHOOT THE TAPE?

Depending on the timing and the location, a crew from Georgia Tech, CNN,
or a locally-hired crew will do the actual taping. You may also require that
your own crew do the taping, using our interviewers. :

HOW LONG WILL THE INTERVIEW TAKE? .
No more than 30 minutes from the time you sit.down in front of the
camera to the time you leave.

WHO WILL INTERVIEW ME?

Generally, a two-person team including at least one person from our group.
Depending on the timing and location, the second person may be from
Georgia Tech, a translator from your staff, a CNN reporter or other Turner
Broadeasting employee or cooperating correspondent, or a locally hired
reporter. The interviewer will not appear on camera.

.CAN 1EDIT OUT ANY WORDS 1 DON'T LIKE AFTER THE INTERVIEW? *
Yes. We can replay the interview for you just after it is finished and you
can tell us if there is anything on it you don’t want used.

CAN 1 DETERMINE WHO ELSE WILL APPEAR ON THE AD WITH ME? .
You can let us know if there is anyone on President Carter’s invitation list
you do npot want to appear with and we will honor that request.

CAN I HAVE A COPY OF THE FINAL TAPE?
Yes, we will be happy to provide you with a copy before it is broadest for
your information and use.

£3
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WILL THE CAMPAIGN BE CONTROVERSIAL?

Perhaps, bit that is not its intent. The issues at UNCED are being seriously
debated in the prepatory meetings. The approach we are advocating is
positive and stresses cooperation for mutual benefit and should not arouse

controversy, but there is always the possihility that someone, somewhere
will object. Change often involves controversy.

HOW MUCH OF THE INTERVIEW WILL ACTUALLY BE USED?
Up to 2 minute of the actual tape could be used.
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CNN-INTERNATIONAL ENVIRONMENT/DEVELOPMENT ADVERTISEMENTS
CENTRAL CAMPAIGN THEMES

1. THE SOLUTIONS TO THE WORLD'S MOST CHALLENGING ENVIRONMENT AND
DEVELOPMENT PROBLEMS WILL BENEFIT EVERY NATION ON EARTH. The solution of any
of these problems anywhere in the world peneﬁts everyong everywhere in the world.

2. INDUSTRIALIZED NATIONS HAVE A UNIQUE OPPORTUNITY, AND A SPECIAL
RESPONSIBILITY, TO TAKE THE LEAD iN SOLVING GLOBAL ENVIRONMENTAL PROBLEMS,
These nations can make two important contributions: (1) They can set their own
environmental houses in order; and (2) They can share their bast energy-efficient and
resource-conserving technologies, expertise, information and training programs with
the nations that need them the most.

3.  ANENTIRELY NEW GLOBAL PARTNERSHIP CAN SOLVE THE WORLD'S
FNVIRONMENT/DEVELOPMENT PROBLEMS. When all parties can participate as equal
{..smbers of the team, working hard, each sharing the responsibilities and the costs in
its own way, all nations will reap the rewards together. .

4, WITH ACCESS TO THE VERY LATEST REPLACEMENTS FOR OUTMODED AND
INEFFICIENT TECHNOLOGIES, NATIONS WHICH FACE THE MOST CHALLENGING
ENVIRONMENTAL PROBLEMS CAN OVERCOME THOSE PROBLEMS. With help from our
neighbors, and access to such technologies, we can meet these challenges and become
a full partner in the global effort to protect the world's environment.

5. MOST NATIONS ARE WILLING TO JOIN THE INTERNATIONAL EFFORT TO PROTECT
THE ENVIRONMENT, BUT MANY NEED ASSISTANCE TO PARTICIPATE. We are ready and
willing to join in ‘international efforts to clean up the global environment and protect
the world's forests, but we will need help from all of our neighbors to meet the
challenge.

. 6. BECAUSE ENVIRONMENT AND DEVELOPMENT PROBLEMS ARE CLOSELY
INTERCONNECTED, Tt IEY CAN BE SOLVED TOGETHER. Because environmenl and
development problems are two sides of the same coin, and because poverty is one of
the greatest threats to the global environment, the solution of these problems is a
matter of universal survival.

.

7. OFTEN THE BEST STRATEGY FOR SOLVING CERTAIN PROBLEMS IS GREATER
INVESTMENT IN SOME OF THE WORLD'S MOST BASIC TECHNOLOGIES. improvements in
the sustainable management and protection of forests is one of the best examples of
“such an investment. '

3. ANINVESTMENT {N THE GLOBAL ENVIRONMENT {5 ALSO AN INVESTMENT IN THE
ECONOMIC PROSPERITY OF EVERYONE ON EARTH. Investing in protection and
restoration of the eavironment is essential to the maintenance of sustainable
economies. Such an investment will create many new, exciting and profitable
opportunities for the citizens of every nation.
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INVITEES TQ PARTICIPATE IN
ING

Chadli Bendjedid, President (ALGERIA)

Car’ 3 Menem, President (ARGENTINA)

Paul Keating, a.C., M.P., Prime Minister (AUSTRALIA) Hopolla

Franz Vranitzky, Chancellor (AUSTRIA)

Jaime PAZ Zamora, President ,(BOLIVIA)

Fernando Collor, Prasident (BRAZIL)

Brian Mulroney, P.C., M.P., Prime Minister (CANADA)

Patricio AYLWIN Azocar, President (CHILE)

YANG Shangkun, President (CHINA)

Cesar GAVIRIA Truijillo, President (QOTOMBIA)

Oscar Ariass, former President ,COSTA RTCA} v

Vaclav Havel, President (CZECHOSLOVAKIA)

H. ammad Hosni Mubarak, President (EGYPT)

Francois Mitterrand, President (FRANCE)

Dr. Helmut Kohl, chancellor {GERMANY)

F%t. Lt. Jerry John Rawlings, Chairman of the Provisional Nat’l Defense Council
GHANA)

Professor Kofi Awoonor, Ambassador of Ghana -~ U.N. (GHANA)

¥.V. Narasimha Rae, Prime Minister (INDIA)

Soeharto, President (INDONESIA)

Michael Manley, M.P., P.C., Prime Minister (JAMAICA)

Kiichi Miyazawa, Prime Minister .JAPAN)

Noboru Takeshita, former Prime Minister (JAPAN)

Akio Morita, Chairman, SONY Corp. (JAPAN)

Professor Wangari Maathal (RENYA)

Carlos SALINAS de Gortari, President (MEXICO)

Jfame Catherine Tizard, Governor General (NEW ZEALAND)

‘General Olusegun obasanjo

Gro Harlem Buntland, Prime Minister (NORWAY)

HMargaret M. Taylor (Ambassador in D.C.) (PAPUA NEW GUINEA)

Alberrto Fujimori, President (PERU) -

Lec Walesa, President (POLAND)

Archblahop Dasmond Tutu (SOUTH AFRICA)

Lisbet Palme, Swedish Committee for UNICEF (SWEDEN)

Juliug KNyerere, former President (TANZANIA)

Bhumibol Adulyadej, King of Thailand (THAILAND)

Her Majesty Beatrix, Queen of the Netherlands (THE NETHERLANDS)

Hargaret Thatcher, former Prime Minister (UNITED KINGDOM)

John Major, M.P., Prime Minister (UNITED KINGDOM)

Luls Alberto Lacalle, President (URUGUAY)

Borls Yeltsin, President, Republic of Russia

Eduard Schverdnadze, Forelgn Minister (USSR}

Mikhael Gorbachev, former President (USSR)

Carlos Andres PEREZ, President (VENEZUELA) :

Boutros Boutros Ghall, Secretary General - United Nations’ de Cuellar

Tommy Koh, Chaiy of the Preparatory Committee (UNCED Secretariat)

Jacgues Delors, President of the Commission of the Eurcpean Communities (BELGIUM,



.....

Tan. o2 'q" 11534 GLOBAL 2008 FRAX 484-874-5515

R

REZPONSE FORM FOR GLOBAL ENVIRONMENTAL ADVERTISING CAMPAIGN

»:v use this form to respond our request. Check the appropriate
and return (by fax if possible) to:

Barsy Walker, Director of Communications
syeorpaa Institute of Technology
Atlanty GA 30332-0181  USA
Pho - 104-853-0852 - Fax 404-853-9187

* NAME, TITLE

¥ BE ABLE TO PARTICIPATE:  YES NO

« ZOnTACT PERSON IN MY OFFICE:

T Phone

1 ATE(S) MOST COMVENIENT FOR ME TO BE TAPED:

First |

Second preferenc

« TWILL | WILL NOT BE VISITING THE UNITED STATES
BETWEEN JANUARY AND MARCH AND CAN BE TAPED DURING MY VISIT

* MY PREFERED LOCATION FOR 'l"APING 8

« THEMES I WISH TO ADDRESS (from the attached st of themes, please
indicate by numbers )

e
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